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Channel 4’s Dream School series launches alongside search for Britain’s Dream Teachers

2nd March 2011: The latest Jamie Oliver series from Channel 4 airs tonight. ‘Jamie’s Dream School’ goes well beyond TV when it launches a Dream School YouTube channel and a YouTube competition to find and celebrate the UK’s most inspirational teachers. 

Jamie’s Dream School, produced by the production company he founded Fresh One Productions, follows an array of star experts like Cherie Blair, Daley Thompson, Ellen MacArthur, David Starkey, Jazzie B and Robert Winston as they try and re-engage young people who have dropped out of education. 

While developing the format with Channel 4, Fresh One realised that the show came with unique access to hours of inspiring lesson content from high-profile teachers, only a fraction of which would make it to TV screens. Channel 4 and Fresh One decided to put the lessons on Dream School online for everyone to see – not just to support the show, but as an educational legacy, which everyone hopes could grow over time into a source of great ideas and inspiration for millions all over the world
 
To achieve these ambitions Fresh One’s new digital team worked closely with BAFTA-award winning digital production company Illumina Digital to deliver not only the Channel 4 site and lesson videos but to manage social media activity and create a dedicated Dream School YouTube channel.

The YouTube channel will make the Dream School lessons available to the widest number of people – including international audiences and social viewers who want to embed or share the lessons.

An exciting part of this project is how YouTube engaged with the Dream School concept. They have supported the students who attended Jamie’s Dream School with a ‘next steps’ fund to help the students back into education. 

Fresh and Illumina’s collaboration with YouTube has developed beyond just extending the reach and legacy of Jamie’s Dream School, resulting in an exciting new project launching alongside the TV show – a search for Britain’s Dream Teachers. 

Jamie Oliver was determined that Dream School wasn’t seen as an attack on real teachers. As he says, “I know that all over the place there’s great inspirational teachers and I have really learned how hard teachers work just doing Dream School.” So Fresh One, Illumina and Google worked together to devise a concept to celebrate Britain’s inspirational teachers: the ‘Dream Teachers’ YouTube competition. 
 
Illumina, working with its education partners TES, Teachers TV, EdExcel, TeachFirst and the National Teaching Awards, has designed the competition for YouTube based on original research into the topics that GCSE students find hardest to grasp. The Dream Teacher competition challenges teachers to shoot and upload their own 3-minute video answering the questions that came from the research. Visitors to the YouTube channel can rate the best answers before they are judged by a national panel of subject specialists to find Britain’s Dream Teachers. The winning teacher for each subject will receive £3,000 for themselves and £7,000 for their school with YouTube owner Google hosting an awards ceremony for the winners. 
 
The competition aims to create a legacy educational resource to help GCSE students revise subjects they find most difficult in exams.
 
Tom Kenyon, Head of Digital, Fresh One said today: “This is a fantastic project to launch Fresh One’s digital division. It has been ambitious from the start and we’re proud to have worked so collaboratively with our production partners at Illumina Digital, Channel 4 and YouTube to produce amazing content that has real social value. Perhaps the most exciting thing is the partnership with Google where their input  has not only meant the content can survive beyond the TV transmissions, but their contribution is providing a bedrock of support over nearly a year for the 20 kids, without whom there would be no series.”
  
Andrew Chitty, Managing Director of Illumina Digital said: “These two projects show how a multiplatform approach can give the audience an extended and deeper experience of the content but also encourage them to actively create or rate content of their own. It’s a great example of how TV can contribute to education. Working with Fresh, Channel 4 and Google has been a delight as we have such complementary skills. When we started this project we were still hearing that many schools blocked access to YouTube. We hope the Dreamschool Lessons and the Dream Teacher films will help to show what a tremendous resource it can be.” 
 
Laura Scott, Head of External Relations for Google, YouTube’s owner, said: “We all recognise how an inspirational teacher can make a real difference to students. Through Britain’s Dream Teachers, YouTube wants to use the potential reach of the internet to help more students benefit from the expertise of teachers who are passionate about their subject. By creating a competition we also have the chance to reward and celebrate teachers who are often too modest about their skills and the positive impact they have on their students.”   
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